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0 Ynoupyég Eunopiou, Biopunxaviag kai ToupiopoU

K. Avtovng Maoxanidng eykaividdel 1o MNapko MNavépa.
The Minister of Commerce, Industry and Tourism

Mr Antonis Paschalides inaugurates Pandora Park.

0 Enmixeipnoiakég AieuBuving tou Opiflou Voici La Mode
K. Kupidkog Aptépn pe tnv kopn tou EAévn.

The Operations Director of Voici La Mode Group

Mr Kyriacos Artemi and his daughter Eleni.

M YOICL L2 MODE

EI'KAINIA
[IAPKOY

[TANAQPA

0 Npbedbpog tou Epnopikol kai BiopnxavikoU EnipeAntnpiou
K. MavBog Maupoppdtng, n Adpapxog Aeukwaiag ka ERévn
Madpou kai n Aiubivouoa Z0pBounog tou Opiflou Voici La
Mode ka Aptepig Aviwviadou.

The Chairman of the Cyprus Chamber of Commerce and
Industry Mr Manthos Mavrommatis, the Mayor of Nicosia
Ms Eleni Mavrou and the Managing Director of Voici La
Mode Group Mrs Artemis Antoniadou.

Q¢ yvwaotd ta tefeutaia xpdvia, ta Marks &
Spencer Aeukwaiag akoiouBolv miotd 10
nepiBanfovukd oxédio PLAN A, twv Marks &
Spencer - Hvwpévou Baaiigiou, pe 1o onoio
npowBouvtal «nPAcIVES MPAKTUKES» YIa TNV
kaAutépeuon ng noidtntag {wng otnv Kovwvia,
oto nAaiolo tng Etaipikig KoivwvikAg EuBivng.

Ta eykaivia tou Mdpkou Mavdmpa tenéotnkav v
Tetdptn, 4 Maifou 2011, ané tov évupo Ynoupyd
Epnopiou, Biounxaviag kar ToupiopoU kdpio
Avtvn Maoxaién kai tn Ahpapxo Asukwoiag
Kupia EAévn Madpou.

H Aicubivouoa Z0uBoudog twv Marks & Spencer
- Voici La Mode kupia Aptepig Aviwviddou
dnnwoe xapaktnpiotukd: «H ndAn pag xpeidletal
X(POUG NPAGIVOU Kal XaIPOUAoTE Npaypatikd nou
pnopéoape kal gpeic va cupBanoupe ¢’ autd tov
topéa. Yiobethoape 1o Mdapko Navdmpa pe otdxo
v avavéwaon Tou XMPOU Kal tn ouvexn cuvthpnon
tou. To egonnioape, pe €161ka naixvibia and 1o
€€WTEPIKO Nou NpowBolv nv Goknon Kal Tov
uylevé tpéno whg, yia PikpoUg Kai peydioug.
Mpoopépoupe dnAadh két npwtonopiakd yia

6fn tnv oikoyévela. EAnidoupe kal GNneg etaipeieg
va akoflouBhoouv autd 1o napddelypa kai va
otnpi€ouv pe 10 d1kd ToUg TPOMO TG KOIVOTNTES 0TS
onoieg dpactnpionololvial.»

Y1a eykaivia napéotnoav nodoi enionyol kai
ninBog kdopou, kabwe kai noANd péAn tou
npoownikoU tou Opiflou Voici La Mode Ltd.

Mpoo@épBnke KoktéiA and to CAFE LA MODE
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Mrs Artemis Antoniadou with her sons, Michael and Artemi.

Marks & Spencer — Voici La Mode adopted the Pandora Park,

in Ay. Omologites in Nicosia, on the occasion of the 50 years
anniversary of Marks & Spencer in Cyprus and as part of the
Company's Social Corporate Responsibility and PLAN A, Marks &
Spencer U.K’s environmental project for protecting the environment.

The inauguration of Pandora Park took place on Wednesday, 4th May 2011, by the honourable
Minister of Commerce, Industry and Tourism Mr Antonis Paschalides and the Mayor of Nicosia
Ms Eleni Mavrou.

The Managing Director of Marks & Spencer - Voici La Mode Mrs Artemis Antoniadou, said: «Our

city needs green areas and we are very glad that we were able to contribute to our community. We
adopted the Pandora Park with the goal to recondition and to upgrade it. We have equipped the Park,
with special exercise equipment, imported from abroad, which promote exercise for both children and
adults alike. We hope that many more companies follow our example and support in the same way the
communities where they do business.»

A great number of people attended the event, such as Government and Municipality officials and Voici
La Mode staff members.

CAFE LA MODE organised a wonderful coctail for all attending.
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Ménn tou npoownikoU tou Ouiflou Voici La Mode:

H Kwvotavtiva Mavtoudidou (CELIO), n Mapia KunpiavoU
(M&S), n Avva NikoAdou (CELIO), n Avtpn laAdtn (M&S) n
Koufa XpiotodoUAou (M&S) kai n Aévia Avtwviou (M&S).
Staff members of the Voici La Mode Group:
Constantina Mandoulidou (CELIO), Maria Kyprianou
(M&S), Anna Nicolaou (CELIO), Andry Galati (M&S),
Koulla Christodoulou (M&S) and Lenia Antoniou (M&S).
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KAAOKAIPINH
EKAHAQZH

2T0 MARKS & SPENCER
AKPOMNOAHZ

Exkdhnwaon pe KoktéiN kal NoARES NPOoPOPES
npaypatonolhBnke tnv Tetdptn 1n louviou 2011
oto Marks & Spencer tn¢ Akpénofng, pe tnv
gukalpia tng évapéng tng Kanokaipivig nepiddou.

O1 napeupiokdpevol andiaucav 10 nAolaoio
koktéIl nou npooépepe 10 CAFE LA MODE kal
yovioav anod g unépoxes kanokalpivég ounnoyég
v Marks & Spencer Acukwaiag yia tov avdpa,
n yuvaika, 1o naidi kai and 10 TAPA TPOPiHwV.
MapdAAnAa gixav v gukaipia va enweeAnBoly
ékmwong 10% o€ 6Aa ta whpata kar GARwy
nAoUoIwV NPOCPOPV.

Ta Marks & Spencer npooépepav eniong niodaoia
dmpa otoug nedreg toug katd tn didpkela tng
ekbNAwong:

¢ Ayopadovtag npoidvia agiag €100 A
nepIcodTEPa €ixav tnv eukaipia va kepdicouv
dwpokounodvia M&S atiag €500. Képbioav ol
Kupieg: Awita Kpovibou, Aéonw Kapepunidou,
EAévn Kivbivn kai EAgvn MiAGoa.

¢ Eniong, ol neAdteg ixav tnv eukaipia va
kepdioouv €va dwpokoundvi €1000 and ta
M&S yia va §ob6€youv o taiIbiwtikd ypageio
yia ug diakonég toug. To dwpokoundvi kEpdioe
n kupia Mapia Eevonounou.

‘L\/I VOICI LA MODE

SUMMER EVENT

AT MARKS & SPENCER
ACROPOLIS

Marks & Spencer — Voici La Mode organised a
summer event on Wednesday 1st June 2011, at
their large store in Acropolis-Nicosia, to celebrate
the new summer collections.

Customers enjoyed a cocktail event offered by
CAFE LA MODE and shopped from the Marks &
Spencer summer collections in the Ladies, Men’s
and Kidswear departments. They also had the
opportunity to visit the food department for some
tasty ready-made meals. All departments had a
10% discount and many other offers.

Other promotions included:

e €500 of gift vouchers, with every purchase
of €100 or more. The 4 winners are: Annita
Kronidou, Despo Karefyllidou, Eleni Kindini and
Eleni Pilasa.

e A €1000 voucher from Marks & Spencer to
spend at a travel agent. The big winner is Maria
Xenopoulou.

H Aigublvouca Z0pBouiog ka Aptepig Aviwviddou
pe tov K. Mapa Xat¢nudua kai tn o0uyo tou.

The Managing Director Mrs Artemis Antoniadou with
Mr Mamas Hadjimamas and his wife.

H Mépow lwévvou, 61euBlvipia 1ou KataoThpatog
M&S otn Makapiou, BohBnaoe toug neAdteg va
oupnAnP@OOOoUY Ta OTOIXElD TOUg 010 €161K6 €viuno
yia va anokthoouv kapta Loyalty.

Morfo loannou, M&S Makarios store manager, helped
customers to fill out the Loyalty card application form.

H Zkeln Manakwvotaviivou and ta Kevipika ypageia
Bonbnoe atn ouAnoyn ninpo@opi®v and toug nendrteg,
wote ta M&S va npoo@épouv tnv kalltepn duvath
e€unnpétnon.

Skevi Papaconstantinou from the Head Office was one
of the staff members who helped to gather customer
data, so that M&S will be able to provide the best
possible service for every customer.
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AYO BPAAIA AOIEPQMENA
210 MPOZQMNIKO

To ethalo etaipikd ndpu twv etaipeidv Marks & Spencer kai CELIO npaypatonoinBnke @£tog e peydnn

enituxia oto Hilton Park, oug 22 lavouapiou 2011.

Katd v kaBiepwpévn opifia tng, n Aicubivouoa Z0uBounog ka Aptepig Aviwviddou, eneohpave 6u «Ta
50 xpbvia g eniuxnpévng nopeiag tou Opifou pag, opeifovtal kai otn dikh cag NpoaPopd Kai okAnph
bouneid. Yndpxouv Gropa petagu pag nou epydloviar otnv etaipeia 30 kai 35 xpdvia. Eivar 6ndadh padi
pag oxedov and 1o §ekivnua ng etaipeiag. Euxapiotd 6o 10 npoownikd véoug kai nafiolg, ye 6An pou
v kKapdid yia tnv agoaciwan kal tnv NpooPopd oag kai €AW va oag nw 6t gipacte nepheavol nou

avAKETE aTnv olkoyévela tou OpiAou pag.»

0 K. Kupiéikog Aptépn, Enixeipnolakdg AleuBuviig ékave pia olviopn avadpoph oto Xxpdvo nou népace.
Euxapiotnoe eniong to npoowniké yia t 6ouAeld kai v niotn nou deixvel otnv talpeia. Ltn cuvéxela €yivav
ol kaBiepwpéve BpaBeloeig atdpwy tou NpoownikoU nou cuuninpwaoav 20 kai 10 xpdvia epyaciag.

H Kativa Avépéou napafapBdvel tnv avapvnotkh nidka yia tnv cupninpwon 20 xpévwv otov Ouifo Voici La Mode.
Katina Andreou received a commemorative plaque for the 20 years she has spent with the Voici La Mode Group.

H ka Aptepig Aviwviddou tiunoe tnv Xpiotiva ZoAwpol
yia ta 10 xpdvia npoopopdg tng ota Café la Mode.
Xristina Solomou received a gift from Mrs Artemis
Antoniadou, commemorating the 10 years she has
worked for Café la Mode.

Kat' apxnv BpaBeltnke n Kativa Avbpéou nou
éxel 10topia 20 xpdvwv otnv etalpeia Kal petd

o1 ak6Aoubeg Kupieg pe 10 xpdvia unnpeaiag:
n Kupiakh ®ioupn, n ZtaupoUia Mewpyiou, n
Natadia Xat¢nAdunpou, n ZéAfa Bcoxapidou,
n ERévn Avtwviou, n EAeva Mapkidou, n Awa

ToOpna kai n Avipn Fafdn.

AkofouBnoe éva noAd véoupo deinvo, KANPWOEIG
pe nAovUala 6wpa kal noAAn diaokédaon!

Eniong oug 31 lavouapiou 2011
npaypatonolhenke 10 Népt 1ou NPOownikoU
yia 1o Café la Mode oto Eevodoxeio Kileondtpa.

Xe opiiia tng n Ka Aptepic Aviwviddou avépepe
6u AGyw NG OIKOVOUIKNG Kpiong Ba npénel va
ouvexiooupe 6ol va dounieboupe akdun Mo
okAnpd yia va diatnpAcoupe Ty epnigtooivn
v nefatv pag og uynid enineda. «Mpénel
VO ouvexiooupe TG npoondbeies yia va EXoupE
v kaAdtepn §unnpétnon, Gpiotn NoiGtNTa Kai
opolopop@ia ota Kapeouatdpid pagr, 1évioe
XOPOKINPIOTIKA.

Eva oupBodikd dwpo 668nke otnv Kupia Xpiotiva

YoAwpou nou ékAeioe 10 xpbvia wg epyaldpevn
ota Café la Mode.

TWO FUN EVENINGS FOR THE STAFF

The yearly staff party of Marks & Spencer and
CELIO took place on January 22, 2011 at the
Hilton Park in Nicosia with great success.

In her annual speech Mrs Artemis Antoniadou,
Managing Director, thanked the staff for their
continuous efforts. «We owe our 50 years of
success to your hard work. There are staff
members who have worked with us for the last
30-35 years. | want to thank them but also thank
the new staff for their efforts and hard work. We
are proud that you belong to this company.

Mr Kyriacos Artemi, Operations Director
expressed his appreciation for the staff’s efforts
and made a short reference to last year’s
business.

Awards were once again presented to the
members of staff that completed 20 and 10
years of service to the company. A gift for
20 years of service was awarded to Katina

Andreou and then the following ladies received
awards for 10 years of service: Kyriaki Flouri,
Stavroula Georgiou, Natalia Xadjilambrou, Stella
Theocharidou, Eleni Antoniou, Elena Markidou,
Anna Toumba and Andry Galati.

A delicious dinner and lots of fun were on the
menu for the remainder of the evening!

The Café la Mode party took place on January
31, 2011 at the Cleopatra Hotel.

Mrs Artemis Antoniadou expressed her thanks
for the staff’s hard work and dedication. «2011
is expected to be an even more difficult year.
Therefore, it will be more important to continue
working with the same effort in order to offer our
customers the best possible service».

A gift was presented to Mrs Christina Solomou
who was awarded for being in the company
for the last 10 years.

VIM

VOICI LA MODE

GROUP OF COMPANIES
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I café la mode

AOKIMAZTE...

H

The Café la Mode chain of café/restaurants
operates 4 cafes at selected areas of Nicosia, next
to Marks & Spencer stores, mixing shopping with
pleasure.

Each café /restaurant has its own character and
design, with minimal décor, wooden features,
modern furniture and colour. The menu is full of
rich selections to satisfy your appetite all day.

Café la Mode

We suggest that you try the Café la
Mode at Latsia, which is the newest
addition to the family. It is the best
choice for the family outing (it also
has a playground), to meet your friends
and for business meetings. Also try the
Acropolis Café la Mode Roof Garden,
from where you can enjoy the view of
the Acropolis Park and of the city.

Even though each Café la Mode has its own
character and style, all four have fanatic
customers that come over and over again to
enjoy the supreme quality in food and the high
level of service.

Don'’t forget to try the lunch buffet menus:

in Acropolis every Sunday, Wednesday and
Thursday, at Latsia and Dasoupolis every Sunday
and at Makariou every Wednesday. In September
expect more buffet days!

TRY...

COFFEE - Frozen Espresso Mocha and Ice Chocolate
VIBE - Relaxed environment. An ideal place for
social gatherings and business meetings.

MENU - Savoury and sweet crepes, the goat
cheese salad, Marks & Spencer organic teas and
amazing fresh mixed fruit juices.

PLAYGROUNDS - Café la Mode Latsia and
Dasoupolis.

Acropolis: 90 Acropoleos Av. T. 22510788 ¢ Makariou: 12 A Makarios Av. T. 22447272 ¢ Dasoupolis: 106 Lemesos Av. T. 22871787 ¢ Latsia: 33 C Y. Kranidiotis Av. T. 22467256

KAAOKAIPINEZ
YFEINEXZ

ENIAOTEZ
HEALTHY

SUMMER
OPTIONS

Koténouno @iféto oxdpag e ynth natdra, Aaxavikd otov
atpd kar pavitépia oxapag

Grilled fillet of chicken served with jacket potato,
steamed vegetables and grilled mushrooms.

Yandta ye katoikiolo wpi, papolii, péka kal nactd
ppoUta, kapUdia kal Badoduiko yAdoo pe yelon oUKou.
Goat cheese with lettuce and rocket leaves, dried fruits,
walnuts and fig balsamic glaze.

I neAdateg | customers

CRM-

AIAXEIPIZH
MEAATEIAKQN
ZXEZEQN

Y10 napenBov ol nendeg ouvnbilav va ayopalouv
npoiévia and avepdnoug nou euniotedoviav

Kal yvapifav kand. O i610¢ 0 NpopnBeuThg
YOpIZe Toug nendteg tou kaAd kai unopoloe

va npoteivel 0” autolg kai aAda npoidvia Bdon
TWV NPOUPACEDY TOUG. ZTn OUVEXEID, Ol NeNdteg
61€616av tn ouvaffayh auth kal og GARoUS
avBpwnoug Tou kovtvoU toug nepiBaifoviog
Bonbavtac étal otnv adgnon tng nenateiag tou
NEOUNOEUTA.

Me tnv avantu€lakh €kpnén, au§hBnke kai n
andotaon petagl npoundeuth kai neAdmn. O
npopnBeuthg dev pnopoloe va aoxofeital niéov
e toug neAdteg Tou GUESa Kal avaykaotika
énpene va KataUyel o€ véeg uebodoug
npo®enong twv npoiéviwv tou. Etal dpxioe n
o1kobopnon eunopik@v enwvupiov (brands) kai n
xphon tng padikag diaghpiong.

Mpoxwp®viag, o aviaywviopdg €yive noAu
éviovog, n enibpaon g pagikhg Slaphpiong
peiBdnke kai ol nefdteg nAgov elkona
petakivolvtav npog tov aviaywviopd. Katéotn
eniong oagég 6u bev Atav 6ol o1 neAdteg

e€ioou noAdupol yia pia enixeipnon Kai €101
anéknoe tpopeph Bapdtnta n avayvopioh Twv
XAPAKINPIOTIKQV nou ékavav éva neAdtn noAdupo.

Qot600, n auykévipwaon, avanuon Kai n epunveia
ninpogopiv eEakonouboloe va ival noAdniokn
kal danavnpn.

Mnaivovtag otnv €noxn tou unofoyioth Kal Tou
dlabiktuou katéotn duvatd kai nddal, pe tn Bonbeia
unofoylotav, o npounBeutig va del tov neAdtn
T0U atopikd, va avanioel tn cupnepipopd Tou Kal
VO Katavonoel U avaykeg kal enibupieg tou. Autd
eNETPEYE OTIG ETaIpeieg va dnuloupyhoouv Eavd
pia oxéon npoownikoU eninédou pe tov neAdn,
napdyola pe auth tou napenbovog.

Kanou €d® yewndnke kal 1o CRM, 1o onoio éyive
OUVMOVUPO pe TV texvoioyia, agol Xxwpig T xphon
unofoylotv n taxeia avauon dedopévwv eival
abivartn.

H etaipeia Marks & Spencer — Voici La Mode
névtote npooédibe tepdoua agia otnv katavonon
Kal 1Kavomnoinon twv avaykov twv neAatdv tng.
AxonouBei to pubuod tng texvonoyikAg e€€NIENG
Kal éxel NBN apxioel v epappoyh evog Joviépvou
ouothpato¢ CRM. Eminiéov n avitepn digdbuvon
tou Oypiflou padi pe ta whpata nAnPoQopIkAg,
PAPKEUVYK Kal nwAhoewv oxnuduoav pia opdda
d1euBlvoewg CRM. Autd beixvel tn 6éopeuon tng
etaipeiag npog 1 CRM kai tnv avantu€h tou.

CRM-CUSTOMER RELATIONSHIP MANAGEMENT

In the past customers usually bought from
people they knew well or had bought from
before. In models of this type the supplier knows
his customers well. At the time the supplier

also knew his customers well and was able to
introduce them to other similar products.

As countries developed and urbanisation took
place, the physical distance between supplier
and customer increased. Suppliers could no
longer deal with their customers directly, so they
started building brands, and using advertising
and mass marketing to compete for a greater
share of the market.

Over the years, competition became so fierce
that mass marketing became weak in creating

brand loyalty as customers could easily move to
a competitor at any time. It also became clear
that not all customers are equally valuable to

a business, and the focus moved to finding

out what made a customer valuable. Costs of
acquiring and retaining a customer became really
important, and it became clear that selling to an
existing customer is cheaper than acquiring and
selling to a new customer.

Then computerisation came, followed by the
Internet and it became possible again for
suppliers to reach individual customers, connect
with them and understand their needs.

This enabled companies to build a relationship
with the individual customer, similar to that

seen in the old days, and the field of Customer
Relationship Management (CRM) was born.

Our company has always given great value in
understanding and acting upon its customers’
needs and in line with the company’s spirit

to follow the pace of technological evolution,

a modernisation of the CRM system has been
initiated and a team responsible for handling the
CRM project has been formed. Further to that the
Group’s Directors and other key people from the
IT, Marketing and Sales Departments formed a
CRM steering panel. This shows the company’s
management commitment towards customer
relations management and its development.

o

LATSIA

XOVE
M&’X’?

TRA MMAIAIA ME KAFKIND KAl
ARAET TYNASEIE MAOHIEIL

Aeginvo oto Café la Mode Aataid,
yia 1o Kave pia Euxn!

0Ouinog Etaipeiv Voici La Mode 6ivel iiaitepn
onpaoia atnv Etaipiki Koivwvikh EuBavn. Aidpopeg
EVEPYEIES TwV ETaIpeIv Tou Opiflou €xouv we otéxo v
nPooPopd MPog To KoNVwvIKG alvono.

Ta tefeutaia 10 xpdvia 1 Café la Mode Giopyavavel
ekbhAnwon pe deinvo yia ta naidid tou eiNavepwnikoy
ouvbéapiou Kave pia Euxa. O Zovbeopog Ba «taibéyel
kal eétog 11 naibid oto Euro Disney, v ta
kataothpata Marks & Spencer Asukwoiag npoopepav
Hwpokoundvia ata naididi Kai oug OIKOYEVEIE TOUG.
®€rog n exkdNwon npayuatonoindnke oto Café la
Mode Aartaid.

Dinner at Café la Mode Latsia,
for the Make a Wish foundation!

The Voici La Mode Group of Companies heartily
embraces Corporate Social Responsibility. All
companies of the Group organise events and
create initiatives with the goal to support and
help the communities they do business in.

For the last 10 years, Café la Mode organises a
dinner event for the children of the Make a Wish
foundation. Make a Wish is taking 11 children
to Euro Disney again this year, while Marks &
Spencer stores in Nicosia offered the children
and their families’ gift vouchers. This year the
event took place at Café la Mode Latsia.

‘L\/I VOICI LA MODE
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KAAOKAIPI £TA CELIO

Autd 10 kKanokaipl opiopéva €ibn pouxiopou €xouv TNV TIPNTIKA
toug! Eivar anapaitnta yia kG0e ykapviapopna kai 6a oag
KAVOUV VO QAIVEDTE Kal VO VIWOETE PPETKOI Kal HPOTEPOI.

To Kovtopaviko polo shirt (an6 €19.99) eivar anapaitnto yia 1o poviépvo Gvipa. Mnopei va
ouvbuaotei wate 1o viboiud oag va yivel enionpo h xadapd avdfoya pe tnv nepiotaon. Ta Celio éxouv
noAAd kai diagopeukd oxédia polo shirts oe poviépvoug xpwpatuaopoug yia kaBe youoto. Eva GAfo
€i60g pouxiouoU anapaitnto yia to kafokaipi givai ol Bepuoﬁbeq (an6 €29.99) nou unopouv va
popebolv 1600 10 NPwi 600 Kai 10 Bpadu. Lta Celio ta updopata nou xpnaoiponololvial ival 10 BapBAaki
kal 1o Avo, og acuvaymviotn noiétnta, 6nwg avapévetal and tn yadAikA @ippa. Ta fiva HOUKdl.Iloa
(an6 €34.99) eival eniong must yia 1o kafokaipi! To Avé eivar e§aipeukd, 161aitepa yia 10 kafokaipl
otnv Kdnpo, apou eival noAu enagpl Upaopa kal 6ag kpatdel 6pooepols otoug eotolg Kanokaipivoug
phveg. Ta Aivd poUxa eivar 1diaitepa oundta kai ouvbudlovial ekona pe noAdd dAfa updopata. Téog,
_ 10 pavedaki (tee shirt) (ano €9.99) eiva anapaitnto yia tov kiBe Gvopa OMeg UG enoxég. H

i { ] (I cunioyh v Celio and tétoia eaveAdkia, e HOVIEPVO OXEBIAOUO KOl XpWHATIGUOUS, Eival HovaSikn.

A L _ Kar 6ia autd o€ value for money tipég!

Now that summer is in full swing there are a few key items of clothing that are essential for this season’s wardrobe and will
keep looking and feeling cool.

The short sleeve polo (from €19.99) is a must-have for summer. You can dress it up or down depending on the occasion. Celio has a wide range of
polo tees for all age groups in a large variety of colours. Another key item for summer is the bermuda (from €29.99); whether smart or casual no other
piece of clothing is so synonymous for the season. The large collection of bermudas at Celio are all geared to keeping you comfortable in the hot weather;
with light weight cotton or linen fabrics, and of course the quality and durability you have come to expect from the Celio brand. Linen shirts (from
€34.99) are a regular edition to the summer range and this season is no exception. Linen fabric is light weight and helps keep you dry and comfortable
during hot and humid weather. Linen shirts offer these qualities without compromising on style. Finally and of course most importantly is the short
sleeve tee shirt (from €9.99). As always these pieces of clothing are always something on trend regardless of the season. The range of options at
Celio is extremely generous and there is something for everyone. And all these at value for money prices!

STOCKHOLM SPIRIT

mood board

®OINONQPO/XEIMONAL 2011

H avtpikh p6da Celio yia 10 ®6ivénwpo/Xeipwva 2011 epnvéetal and toug
dpobpoug g Néag Yopkng, tou Aovdivou Kai and tn vuxtepivi {wh tou
XOvyk KOvyK, yia tnv nio enionpn ekdoxn tng.

KupiapxoUv o1 povoxpwpeg Naféteg kal o1 anoxpmaelg Tou pnfe kai tou poB. Ta
polo shirt, ta oteva naviendvia kai ta pavendkia pe oxédia eival ta nio onpavukd
Koppdua g oelbv, nou Ba oag BonBAdouv va anoktnoete koopononitko otuf.

Xtnv nio casual ouioyn, BAénoupe emdpdoeig and ug anépavieg NPAcIveS
ektdoeig tou XkavbivaBikold Boppd kai and ug Biopnxavikég nepIoxég

v BaAkaviwv. To kdkkIvo, noptokani Kal 10 Xaki €ival o1 N0 oNPAVTIKOI
Xpwpatopoi, evd ta nio 1diaitepa koppdtia tng ounnoyAg eival ta
navieAdvia cargo, panakd Kapd Noukduioa kai 1o GoUTteR Pe KOUKoUAa.

[=_ .

Autumn/Winter 2011

Autumn Winter 2011 sees the summer trends Polo shirts, Slim Pants, and Printed T-Shirts feature
maturing; the collection takes inspiration from the highly in the range and are key to achieving the City
London, New York, and Hong Kong nightlife scene in  look.

the more formal departments.

countries. Various shades of reds, oranges, and
kaki help to further emphasise the outdoor spirit of
the collection. Key items for this collection include
hooded sweatshirts, ‘Soft Touch’ checked shirts,
On the more relaxed side of the collection we and cargo pants.
Colours for this season centre on a monochrome see influences from the Scandinavian outdoors

base that is given depth by violets and blues. Rugby  contrasted by the industrial feel of the Baltic

8 PAGE

PORTION
CONTROL

Av yaxvete yia pepikd uyieiva ovak nou 6a oag
BonBoouv va 1aTNPACETE TN Ypapuh 0ag, Xwpig
va kavete peyaneg Buaieg, ta Marks & Spencer
éxouv tn Adon!
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DID YOU KNOW!

LEMON CURD

Meiypa Aepoviol and yana. Mnopei va to afeipete o€ ywpi h va 1o anofadoete pe yiaoupu. Eniong
xpnolponolgital wg yéuion o€ KEIK N yia yapéyka. Spread it on toast, or enjoy in yogurt. You can bake
with it too; it makes a great cake filling or a quick and tasty lemon meringue pie.

ARRABBIATA PASTA SAUCE

Arrabbiata ota itafikG onpaivel va ioal Bupwpévog! H ouvtayh yia pakapévia pe oog Arrabbiata
npoépxetal ané tn Popn kai nepifapBavel okdpdo, viopdta kai kOkKIVo taifll. Arrabbiata is the Italian
word for angry! Originating in Rome, the recipe includes garlic, tomatoes and red chili, and adds

a real kick to pasta.

MANUKA HONEY

Mepiéxel puaikéS avuBaktnpIdiakES 1610tnteg kai €xel pia nilodaoia yedon. Contains natural antibacterial

properties and has a deliciously rich flavor.

SPECIALITY COFFEES

H 60vapn tou kap€ npoadiopiletal and toug apibuolg 1 — 5. AnAadh edv Bénete kau eNappu yia 10
npoyeupa Ba dokiudoete 10 1 h 2. AARG edv BERete «npaypatkd §invnpar Ba dokipdoete tov Kapé
4 1 5. We label all our coffees with a number 1 to 5, to tell you how strong it is. So if you want something
mellow for breakfast, go for a 1 or 2, but if you want a quick pick-me-up, then 4 or 5 is for youl!

H ofokaivoupyia ogipd Portion Control twv M&S,
pe yAukd kal afpupd ovak, éxel dnuioupynBei yia
va npoo@épel tn peyanitepn duvath anéiauon, pe
600 10 buvatd Aiydtepeg Beppide.

O1 ungdBuvol yia tn dnpioupyia tng oeIpdg

QutAg eixav okond va BonBhoouv ta dtoua

nou n diatpo@h toug €xel wg Baon tov apiBud

v Beppidwv Kal va toug npoapépouv noid
S10QopetiKd €ibn ovak, xwpig NoANES otepaeIg
Kal Beppioeg. Oa ta Npoiévia npoopépovial o€
atopikh ouokeuacia twv 100 kar 150 Beppibwv.

H oeipd nepifapBavel yAukd, onwg cake bars,
UNIoKOTa Kal PNdpeg dnpNTPIaKMY MOU €XOUV WG
KUpia ouotatkd t Bpopn, ano&npauéva poulta
Kal €npoug kapnoug. Oool npotipoly afuupd ovak
unopolv va emiéSouv natatdkia, mon Kopv Kai
61dgopa €idn Enpmv kapnv h ondpwv, ta onoia
6ev tnyaviovtal anAd payeipedovtal ato GoUpvo
pe niiéAaio.

If you're looking for a few healthy snacks to
help keep you on the straight and narrow, M&S
has the solution!

M&S'’s brand new range of sweet and savoury
portion controlled snacks have been specially
developed to give you “more bite for your
calories”. Each snack is individually wrapped
and has less than 100 or 150 calories.

M&S developers created the range so those
on a calorie controlled diet could have smaller
portions of “real food”.

Included are sweet treats such as cake bars,
biscuits and cereal bars featuring ingredients
like seeds, oats, dried fruit and nuts. For those
who prefer savoury snacks, they can opt for
crisps, popcorn, nut and seed mixes, all of
which are baked not fried and cooked

in sunflower oil.

Mvwpilete u gival 1o Real Cool Cotton; Do you know what Real Cool Cotton is?

Eival n eunopikh ovopaaia yia éva €idog @ivipiopatog, nou epappdletal oe 100% BauBakepd npoiévia kal 1o onoio BeAuwvel th OEPUOKPACIA TOU ODOHATOG.
To @Ivipiopa dlackopnicel onoladhnote uypacia and to owua cag, oe 6Ao 1o polxo, Bonbwviag oag va aiobaveote Hpoaepoi kal oteyvoi. To BapBaxi
puBpiCel In Beppokpacia Tou ompatog anoppoPoviag Kai eatpidoviag tov 1I6pMIa Wote 10 Hépua va dpooiletal Aueca Kal anoteNEoUatika.

It is the trade name for a fabric finish, applied to 100% cotton garments, which improves the moisture management of the product. The finish disperses
any moisture away from the body, throughout the garment, helping you to feel cool and dry. It works like the body temperature regulating cotton that
absorbs and evaporates water quicker to cool skin down more effectively.

Mvwpilete u €ivai 1o Tensel; Do you know what Tensel is?

Eival éva texvnté Uacpa nou avikel atn olkoyévela twv Viscose kai Cupro. To Upacpa npoépxetal and xaptonotd kal avunpoownelel €va QIAIKO Npog
10 nepiBanfov npoidv. To Upacpa eival e161kG enegepyaopévo yia va gival noAl pafakd, ev napdninia npoo@épel avtiotaon oto toafdkwpa. O1 iveg Tou
Tensel pnopolv va napaxfolv oe noAl Aentdtepeg PETPNOEIS and TIC NapadooIakés, PUOIKES iveg entuyxdvoviag £tal éva nio eNagpy, dveto kal 6pooepd

anoténeopa.

It is a regenerated cellulose fibre from the same family as Viscose and Cupro. The fabric derives from wood pulp and represents an environmentally
friendly product that offers additional features over other fabrics. The nature of Tensel means that fabric can be treated to give softer, peach skin
finishes while offering greater resistance to creasing. Tencel fibres can also be produced to much finer measurements than traditional, natural fibres

giving a lighter and more comfortable garment.
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AIMOAOZIA EIZ MNHMHN THZ APTEMIZIAZ NANATMIQTOY

BLOOD DONATION IN MEMORY
OF ARTEMISIA PANAYIOTOU

Tnv I'Iopuor«sun 15 Anprﬁrou 2011 0tuﬁ|0tsq Kai Gropa
ané ta diagnuioukd Apata nepiodikav uddag eixav v
gUKalpia va EevaynBoulv oto peyéno katdotnpa Marks &
Spencer g Akponong ot Asukwaia kai va douv and
KOVIa TG VEES kanokalpIvES auRAOYES.

The Voici La Mode Group held its annual blood
donation, in memory of its founder Artemisia
Panayiotou, at Marks & Spencer Acropolis in Nicosia,
on 16 February 2011.

Several staff members gathered to give blood. The
blood donation event takes place every year to offer
Support to the community and to people who

need our help.

TA MARKS & SPENCER AEYKQZIAZ NMAPOYZIAZAN TIZ

NEEZ ZYAAOIEZ INA TO KAAOKAIPI

2TA NEPIOAIKA MOAAX

STYLISTS AND FASHION EDITORS’

ACROPOLIS STORE TOUR

O1 kafokaipivéG ounoyég twv kataotnudtwyv Marks

& Spencer xapaktnpifoval and HOVIEPVES YPAUHES

pe eninoyég nou aneudivovtal nAlikiaka o€ 6Aeg

TG Yuvaikeg, vopeg kai naidid, eV Xpwpotké
evappovidovial nANPWE HE TIS aVAYKES MIOG KANOKAIPIVAG
ouifoyhg. MapaRinAa ol npookekAnpévol gixav Ty
€UKalpia va douv ané Kovid Kal To TAPA TPOPIwWY pe

0 KateYUypéva 1poIua, 1o {UUapIKG, TIC OaNTOES, Toug
nepipnuoug kapédeg kai tadyia twv Marks & Spencer.

Metd tn §evaynon akoloUBnae BiGAEILPa yIa Kagé oto
CAFE LA MODE tn¢ Akpdniofing, 6riou 6Aol eixav v
€UKaIpia va SoKIPGoouv YEUOTKE GVaK Kail YAUKG 010
o6pop@o nepiBaniov tou ofokaivoupyiou Roof Garden.

On April 15, 2011 stylists and fashion ediitors visited
the Acropolis store and enjoyed a tour on all floors to
see the new summer collection.

Marks & Spencer are offering a great variety of summer
products in all departments and the guests had the
opportunity to see the products and receive information
on the new trends, styles and innovation. They were
also excited to visit the foods department with the
variety of frozen foods, pasta, sauces, famous coffees
and teas of Marks & Spencer.

After the tour, they were invited on the Roof Garden
of CAFE LA MODE Acropolis, for brunch. O

EFKAINIA 1AIQTIKOY NHNIAMQreioY AMEPIKANIKHZ AKAAHMIAL
INAUGURATION OF THE AMERICAN ACADEMY PRESCHOOL

Me pia oepvi tefeth eykaviGotnke 1o 1iwukd
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The Plan

way 10 save

AIAXEIPHZH ENEPI'EIAZ

MEZ() ENEPTHTIKHZ ANTIMETQMIZHZ
ANOTEAEZMATIKOTHTAZ

ENERGY MANAGEMENT ‘

THROUGH ACTIVE ENERGY EFFICIENCY

ENEPIHTIKH AIAXEIPHZH ENEPIEIAL ka6opiletal n epappoyh poviung affayng péow
HETPhOEWV, NnapakoAolBnong kar éngyxou kKatavanwong tng EVEPYEIOE. .

Oubnnote kKatavanwvel EVEPYEID, Onwg NAEKTPIOUOS yiIa pwTopd, KANIPATIOPOS, YUKTUKA
unxaviparta, katavanwon o€ ykad, vepd kai difa Ba npénel va eAgyxovial evepynukd.
Autd nsprﬂouBuver tnv affayhn g kountodpag otnv Epyaaia, Pe tnv scpupuoyn g
EVEPYNUKAG B1axeipiong.

ACTIVE ENERGY MANAGEMENT is defined as effecting permanent change through
measurement, monitoring, and control of Energy usage.

Everything that consumes Power, from direct electricity consumption through lighting,
heating, cooling and refrigeration, to gas and water consumption, must be controlled
ACTIVELY. That includes changing the culture through behaviour shifts at-work, and active -
Management control on top of this.

Zov OMINO ETAIIPEIQN VOICI LA MODE éxoupe At the Voici La Mode Group we have taken a strategic

Nnniaywyeio tng Auepikavikng Akabnpiag, otug 12
Anpiiou 2011, and t AicuBdvouca ZUuBouno tou
Ouiflou Voici La Mode ka Aptepig Aviwviddou.

Me v eukaipia twv ykaviwv n ka Aviwviddou
napédwaoe kar enmayh Gyoug €1000 wg dwped tou
Ouiflou Voici La Mode ato oxoeio.

On April 12, 2011 the opening of the newly renovated
buildings of the Private Preschool of the American
Academy Nicosia, took place.

The Managing Director of the Voici La Mode Group Mrs
Artemis Antoniadou inaugurated the premises, as a
graduate of the American Academy. The Group also
donated €1000 to the school.

H ka Aptepig Aviwviddou tefiel ta eykaivia tou
oxofigiou. Ztn pwrtoypagia kai o AleuBuvIAg Ing
Auepikavikhg Akadnpiag, Gianfranco Onesti.
Mrs Artemis Antoniadou with the Principal of the
American Academy, Gianfranco Onesti.

MPOXWPEACEI aTNV EPAPHoYA TG Mo NAvVW oTEATNYIKAG
andépaong yia va epappdooupie o€ Oneg TG ETalpeieg To
1o Névw nPGYPAUHA, HE TV EyKATdotaon GUOTAPATOS
napakoio’dnang kai avanuong g Katavaiwong
evépyelag, kaBg kai v affayn Tou uPIoTAapEVoU
AoyiopikoU BMS (ZUotnpa Aiaxeipiong kai Aeroupyiag
Ktnpitwv).

Y16X0¢ pag €ival va oupBaRoupe otnv nepanépw

Pgiwon g eknopnAg pUNwv pe v e§oikovopnan

evépyelag. Aéoueuon pag n ouvexn Beftiwon otov topéa
g katavaAwong evépyelag nou Ba eAgyxetal kai 6a
napakonoudeital and ta véa pag olyxpova cuoTAATa
iaxeipiong.

‘Ona autd puaikd epninmtouv Kai 1o oxédio PLAN A twv

Marks & Spencer U.K. yia kafutépeuon kai npoatacia
Tou nepiBaAnovIog.

VLM YOICL 2 MODE

decision to implement an active energy management
programme, with the installation of a power monitoring
and analysis system and a new modem building
management system. All this is part of our commitment
to Marks & Spencer’s U.K. environmental scheme,
PLAN A.

Our aim is to further reduce the company’s CO2
footprint with savings from the electricity, gas and water
use.

Our engagement for continuous improvement in energy

usage will be continuously monitored and controlled
with the use of our new systems.




TO SCHOOL
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MONO ZTA MARKS & SPENCER

Aev givar tuxaio nou ta Marks & Spencer katatdooovial atnv
np®tn Béon npotipnong yia ayopd oxofikoU pouxiopol 610
Hvwpévo Baoifeio kal kat' enéktacn atnv Kinpo. Kabe xpdvo
npoo@épouv atov Kinpio katavadwth noAd noiotka npoiévia,
pe Hovadika XapaKnpIoUKA Kal o€ €§AIPETIKA xaunAES TIPES.

Ti eival 6pw¢ autd nou Kavel ta axonikd npoidvia twv M&S va
Eexwpilouy;

* H texvonoyia xwpig aidepo (non iron), pe tnv onoia ta pouxa
dev xpeidlovial a1dépwpa.

¢ H texvonoyia navidg kaipoU (storm wear) nou enitpénel ota
poUxa va napauévouv oteyva akdua kai 6tav épBouv o€ enapn
e Bpoxn.

* Ta updouata twv oxofikwv poluxwv M&S eival avBektikd
0T0UG NEKEDEC.

o Ak6pa pia povadikh texvonoyia gival to crease resistant,
texvofloyia nou NpooPEépel npoaotacia and 1o 1afdkwua.

¢ H efaoukd pubuilduevn péon (adjustable waist) enitpénel
010 poUxo va €xel Téneia epappoyn.

¢ 0Ofa ta oxofikd €idn twv M&S kataokeudlovial and 100%
ayvé BapBdaki avdtepng noidtntag, 16avikd yia 1o euaiobnto
6éppa twv naidiov.

H ofokAnpwpévn ykapa twv oxoAIKv €16V Ba Bpioketal
o€ 6na ta kataothpata Marks & Spencer, and tn Aeutépa
18 loufliou.

Ekei 6a Bpeite:

¢ MavteAdvia and €12

o ®ovoteg and €12

¢ Moukduioa and €18

o MnioUZeg and €18

o Zakéteg and €13

* Polo tops ané €12 (2 pack)

¢ T-shirts kovtopdvika €12 (3 pack)

\|

It is not by chance that Marks & Spencer is amongst the leaders in School wear in both the UK and
Cyprus. Every year Marks & Spencer offers value for money products, with many great innovations.
But what are really the characteristics that make our products unique?

e The non —iron technology allows you to wash the garments, hang them and wear them without the
need to get them ironed.

e Storm wear allows garments to remain dry even when raining, as the water slips out and is not
absorbed by the fabric.

e The stain defence technology allows the garment to repel stains.

e The adjustable waist fits perfectly on your little ones.

e The crease resistant technology leaves the garment smart all day long.

* All school wear garments are made from 100% pure cotton, which is ideal for the skin and
for comfort.

The school wear collection will be available at all Marks & Spencer stores in Nicosia,
on Monday 18th June 2011.



